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A Black woman with short hair stands with an elegant dark green coat. She is accompanied by her pet panther that lies on its side and looks at her lovingly. The background features a gray wall with light reflections. In

the style inspired by a Vogue photoshoot for the Dior brand. Minimalistic luxury aesthetic. High-resolution photography, taken using a Canon EOS R6 Mark Il camera with a high-quality telephoto lens.
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